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1 ;;sigﬁmulrit:igidsizgn& Advertising in Contemporary Society 1001300 35
2 b;s%?mi:uh:iiggidsiignsl Rural Marketing & Advertising 1001328 30
3 ;;S%g\ﬁmuh:it:igidsiae;n& Rural Marketing & Advertising 1001331 22
4 b;s%?mi:uh:iiggidsiignsl Rural Marketing & Advertising 1001447 30
5 ;;S%g\ﬁmuh:it:igidsiae;n& Advertising in Contemporary Society 1001516 26
6 b;s%?mi:uh:iiggidsiignsl Rural Marketing & Advertising 1001523 30
7 ;;S%g\ﬁmuh:it:igidsiae;n& Advertising in Contemporary Society 1001544 16
8 -h;;s%?ﬁi:uh:ii:igidsiirin\dn Rural Marketing & Advertising 1001544 26
9 &;sig\ﬁwmuh:iigigidsiae;n{jn Advertising in Contemporary Society 1001687 13
10 |\ Commnieation Somvi |02 Plaming & Buing 1001707 21
11 -hr/i;(sls%g\rﬁ:]ul\:ililatg?]dsiae;n{jll Rural Marketing & Advertising 1001750 30
12 -hr/i;(s.seé?rﬁir:u'\r/:ilégiirg?]dsiirin{j/| Advertising in Contemporary Society 1002077 30
13 &;sig\ﬁwmuh:iigigidsiae;n{jn Advertising in Contemporary Society 1002175 42
14 |\ s Commnieation Somvi |02 Plaming & Buying 1002236 37
15 &;S%?ﬁmuh:ii:iﬁidsizgn{jn Advertising in Contemporary Society 1002352 21
16 -h;;s%?ﬁmu“:iigigﬁdsiirin{jn Advertising in Contemporary Society 1002482 13
17 |yiase Communiaton sem i _ [0 Plaming & Buyin 1002510 0
18 -h;;s%?ﬁmu“:iigigﬁdsiirin{jn Advertising in Contemporary Society 1002621 32
19 &;siﬁrﬁmuh:iiggzidsiz;n\dn Advertising in Contemporary Society 1002808 30
20 -h;;s%?ﬁmu“:iigigﬁdsiirin{jn Advertising in Contemporary Society 1002810 26
21 |yice Communiction sem i |02 Plaming & Buyin 1002867 -
22 &;s%?ﬁir:u'\:ilégiirgidsizrin{jn Advertising in Contemporary Society 1002917 39
23 aésiﬁﬁmuh:iigi?gidsizr?}n{jn Advertising in Contemporary Society 1002924 22
24 &;s%?ﬁir:u'\:ilégiirgidsizrin{jn Advertising in Contemporary Society 1002934 32
25 aésiﬁﬁmuh:iigi?gidsizr?}n{jn Advertising in Contemporary Society 1003136 8
26 &;s%?ﬁir:u'\:ilégiirgidsizrin{jn Advertising in Contemporary Society 1003139 23
27 aésiﬁﬁmuh:iigi?gidsizr?}n{jn Advertising in Contemporary Society 1003140 30
28 &;s%?ﬁir:u'\:ilégiirgidsizrin{jn Advertising in Contemporary Society 1003149 15
29 | \jas Commonication Som vt _|/Tesvte Joumalism 1003168 36
30 ;;sigﬁmulrit:igidsizgn& Advertising in Contemporary Society 1003185 14
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31 -l{/i;(sls%?rﬁir:uh:il:::igidsiz:qn{j/| Advertising in Contemporary Society 1003197 38
32 ;;Sigﬁmuh:itgigidsizgn& Advertising in Contemporary Society 1003205 33
33 -hl;i;(sls%?rﬁir:u'\:il:::igidsizrin{j/| Advertising in Contemporary Society 1003214 19
34 -l{/i;(sls%g\rﬁirzul\:il:::igidsiae;n& Advertising in Contemporary Society 1003226 31
35 b;s%?mi:uh:iiggidsiignsl Advertising in Contemporary Society 1003246 34
36 -hl;i;(sls%g\rﬁirgul\:il::gigﬁdsiae;n& Advertising in Contemporary Society 1003250 7
37 b;s%?mi:uh:iiggidsiignsl Advertising in Contemporary Society 1003253 25
38 ;;S%Qﬁmuh:it:igidsiae;n& Advertising in Contemporary Society 1003272 30
39 b;s%?mi:uh:iiggidsiignsl Advertising in Contemporary Society 1003404 32
40 |yfas Communication Sem vi_| Ve Planning & Buyin 1003414 20
41 &;s%?mi:u“:ilégigidsiiénsl Advertising in Contemporary Society 1003477 20
42 &;S%Qﬁqmul\:;latgidsiae;nsl Rural Marketing & Advertising 1003477 26
43 &;s%?mi:u“:ilégigidsiiénsl Rural Marketing & Advertising 1003481 30
44 &;sig\ﬁwmuh:iigigidsiae;n{jn Advertising in Contemporary Society 1003529 36
45 &;s%?mi:u“:ilégigidsiiénsl Advertising in Contemporary Society 1003709 20
46 :A;siﬁ\ﬁqmuh:ililatigid;;n{j” Rural Marketing & Advertising 1003709 30
47 ;;S%?mmu“:;gmﬁd;;nsl Rural Marketing & Advertising 1003821 33
48 -I{A;S%?ﬁwmuh:iiggzidsizgn\dn Rural Marketing & Advertising 1003873 35
49 ;;S%?mmu“:;gmﬁd;;nsl Rural Marketing & Advertising 1003874 32
50 -I{A;S%?ﬁwmuh:iiggzidsizgn\dn Rural Marketing & Advertising 1003876 40
o1 ;;S%?mmu“:;gmﬁd;;nsl Advertising in Contemporary Society 1003912 30
52 |\ tass Commnication Sem i _|-ESt1e Journaism 1003961 30
53 -hl;i;s%?ﬁwir:u'\:iligigﬁdsiirin{j/| Rural Marketing & Advertising 1003998 21

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and
caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for
corrections.

4) Date of supply of mark sheets will be declared later.

DATE : 23.11.2023
MUMBAI :- 400 098
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